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LOGO DESIGN BOOTCAMP

From Concept to Professional Delivery

A Full Large-Volume Practical Learning Session for Design2lncome

17 chapters ¢ 68 practical lessons ¢ research * sketching  concept development ¢ vector production ¢
presentation « delivery ¢ pricing ¢ income application

LEARN DESIGN. BUILD PRODUCTS. CREATE INCOME.

Prepared as a comprehensive website learning resource. The exact supplied Design2lncome master logo is used as the brand mark.
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How to Use This Bootcamp

This expanded edition is designed to take a learner through a complete logo-design workflow: discovery,
research, concept generation, construction, vector production, presentation, approval, delivery and business
application.

Recommended learning rhythm
» Complete the brief before designing.

« Research the category and audience before choosing visual directions.
« Sketch broadly before polishing.

« Build concepts around ideas, not decoration.

 Test marks at multiple sizes and in practical contexts.

* Present design decisions clearly and professionally.

» Document the process so the work can become a portfolio case study.

Important distinction: a logo is one component of a broader brand identity. A strong logo does not
replace positioning, messaging, customer experience or a complete identity system.

Learning Path

* DISCOVER - brief, audience, research and competitive context

* CONCEPT - sketching, symbolism, logo types and directions

* CONSTRUCT - shape, typography, color, grids and vector production
*« APPLY - variations, mockups, presentation and client approval

* DELIVER - professional files and basic usage guidance

« EARN - pricing, packaging, products and recurring opportunities
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CHAPTER 1

Logo Design Fundamentals

Chapter outcome: Understand what a logo does, what it does not do, and how professional identity
design begins with communication.

1.1 Define the Logo Problem
Objective: Identify the business problem and communication objective before drawing.

A logo is an identity asset, not a decoration. Start with audience, positioning, personality, context and the
recognition problem the mark must solve. Understand what a logo does, what it does not do, and how
professional identity design begins with communication.

Practical exercise:
1. Write the audience.

2. Write the business purpose.

3. List three desired brand traits.

4. Define where the logo will appear.

5. Write a one-sentence design objective.

Self-check:
 The audience is specific.

* The objective is clear.
 The logo has a defined context.

Design2income application: Use this process for every Design2Ilncome logo project.

1.2 Build a Professional Brief
Objective: Create a brief that gives the design process direction.

A strong brief records company information, audience, positioning, personality, competitors, deliverables,
constraints, required applications, timeline and approval process. Understand what a logo does, what it
does not do, and how professional identity design begins with communication.

Practical exercise:
1. Create a one-page brief.

2. Separate facts from preferences.
3. List mandatory deliverables.

4. Define approval criteria.

5. Confirm what is outside the scope.

Self-check:
* The brief can guide design decisions.

» Constraints are documented.

 Approval criteria are observable.
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